
Board Committee Meetings

September 28, 2020

COVID Special Enrollment Period 
Observations and Lessons Learned



COVID SEP Enrollments
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• Distribution of enrollments by income 
level was consistent with existing 
customer base.

• Higher proportion of enrollments were 
under 35 years old compared to open 
enrollment.

• Higher proportion of enrollments in silver 
plans compared to open enrollment.

• Lower proportion of enrollments from 
rural counties compared to open 
enrollment.

COVID SEP 
Observations



• Capability to specifically identify the enrollments 
coming from the emergency event.

• The need to make adjustments quickly to the 
enrollment platform to allow for self service 
shopping.

• Collaboration with the health plans to provide 
flexibility in enrollment timing for emergency 
events.

• Coordination with brokers and assisters in 
increasing assistance during emergency events.

• Utilizing our relationships with other SBM’s in 
developing best practices.   

• Value of outreach campaigns in educating and 
increasing traffic to website (see following 
summary and analysis of marketing campaign).

COVID SEP     
Lessons Learned



Emergency COVID SEP Outreach Campaign



COVID SEP Web 
Traffic

(ad buy period March 20 –
April 3) 


